
 

                                                               
 
 

SORIANA ANNOUNCES FOURTH QUARTER  
AND FULL YEAR 2013 RESULTS 

 
 

 Total income reached $105.028 billion pesos. 

 Opening 53 new stores in 2013. 

 Arrival to 28 new cities and a total presence in 258 cities by year-end. 

 Successful implementation of the second phase of Transformational Project and SAP 
system. 

 
 Reduction of net debt by 80% in the last 12 months. 

 
 
 
Monterrey, Nuevo Leon, February 27, 2014. Organización Soriana, S.A.B. de C.V. (Soriana) 
announces financial results corresponding to 4Q and FY 2013. Numbers contained in this report are in 
nominal terms in accordance with International Financial Reporting Standards (“IFRS”). 
 
 
2013 Operating Performance 
As with the trend observed in the first three quarters of 2013, Q4 and FY2013 were marked by a clear 
slowdown trend in consumer spending that significantly affected Company income. 
 
Total income in the year reached $105.028 billion pesos, representing a slight achievement of 0.4% in 
relation to last year. The foregoing is the result of a decrease in the same stores sales of the Company 
that cumulatively showed 2.2% setback, but largely compensated by the expansion of our sales floor 
platform complemented by the opening of 53 new stores reaching a total of 3,220,697 m2 sales floor. 
 
Total income in Q4 reached $28.702 billion pesos and showed a decrease of 1.7% in relation to last 
year’s Q4. 
 
Annual gross income showed an increase of 3.1% reaching an amount of $22.229 billion pesos. 
Likewise, gross margin achieved a considerable expansion of 60 base points. Increase mainly 
generated by a better promotion strategy management against an adverse consumer environment as 
well as a plan for better negotiations reached together with our commercial partners. 
 
Gross margin in Q4 represented 21% over total income; this meant an expansion of 80 base points 
compared to gross margin in 2013 Q4. 
 
Operating expenses (not considering depreciation and amortization) showed an annual increase of 
4.2% mainly due to personnel costs associated to the store expansion plan and an increase in fuel 
costs derived by larger number of stores and, to a lesser manner, to an increase in kilowatt-hour 
average costs. 
 
Operating expense in Q4 reached $3.861 billion pesos, which equal 13.5% over income. 
Due to the variations aforementioned, the Company’s annual EBITDA(1) showed a 1.5% growth which 



 

translates in $7.534 billion pesos equal to 7.2% over income and representing an expansion of 10 
base points in relation to last year’s EBITDA(1). 
 
This item in 2013 Q4 showed a growth of 3.4% and an expansion of 40 base points as income 
percentage in relation to last year’s Q4. 
 
Regarding the Item Financial Management, the comprehensive financing income of the year, we must 
mention the positive financial expense variation that decreased by 14% as a result of the combination 
of lower average debt and interest rate. On the other hand, exchange rate results showed a loss of 
$10 million pesos due to the peso-dollar exchange rate fluctuations. 
 
Concerning taxes, total tax provision of the year increased by 34.1% to reach $2.209 billion pesos. 
Such increase mainly obeys a deferred tax increase in 2013 Q4 to comply with the new tax reform that 
became effective on the first day of this year. It is worth mentioning that the latter does not affect 
Company’s cash flow.  
 
Net Earnings for this year was $3.117 billion pesos that equal 3% of the Company’s total income. This 
result includes the tax effect mentioned in the foregoing paragraph. 
 
Finally, cash net profit for the year showed 3.2% progress and an expansion of 10 base points as 
income percentage to achieve 6% equal to $6.323 billion pesos. 
 
Debt Performance 
The Company’s net debt by FY2013 year-end closing is $282 million pesos, compared to $1.409 billion 
pesos by the previous FY2012 year-end closing. This represents a decrease of 80%. 
 
Opening of New Units 
The Company opened 21 new units in Q4. Throughout FY2013, the Company opened 53 stores under 
the following store formats: 3 Soriana Híper, 8 Mercado Soriana, 19 Soriana Súper and 23 Soriana 
Express. These new stores represent 104,322 m2 increase in sales floor. 
 
Operation Information 
Below is a comparative table of the number of units in operation per store format. 
 
 

Store Format 4Q 13 4Q 12 Sales Floor As 
of 4Q 13  

Sales Floor 
Growth 

Soriana Híper 261 258 1,938,377 m2 0.4% 
Soriana Súper 122 103 255,251 m2 12.7% 
Mercado Soriana  140 132 615,224 m2 4.7% 
Soriana Express 103 80 146,006 m2 17.7% 
City Club 33 33 265,839 m2 0% 
Total  659 606 3,220,697 m2 2.7% 

              
Note: The store sales floor area was adjusted at the closing of the year with the purpose of reflecting changes 
derived of remodeling, format changes and lay out implemented during the year. 

 
 
 
 
 
(1) EBITDA is defined as profit in operations before depreciation and amortization. 

 
 
 



 

 
Social Responsibility Activities   
 
In our fifth year participating in Teleton, thanks to the valuable participation from customers, 
collaborators and companies of the group, donation to the children’s Rehabilitation Center program 
and the new Oncology Hospital for Children exceeded 60% the donation made in 2012. 
 
The initiative to encourage physical activity as a way to stay healthy and to eat nutritiously will soon 
celebrate its 10th anniversary. We were able to sign up 9,000 runners in races that took place in 
Monterrey, N.L. and Torreon, Coahuila, and who were encouraged by many families attending these 
two events. Funds raised from runners’ registrations were donated to the Fire Departments in both 
cities.  
 
We have made important progress regarding the efficient use of electric power and alternate power 
sources to operate stores of the Company. We changed the lighting in 31 stores using LEDs as the 
first stage of a plan that includes such change in 398 stores. Photovoltaic panels were installed in 3 
stores and a communication infrastructure was installed for 163 stores that will be wind-powered in 
2014. 
 
Social investment of $87.5 million pesos in the current year benefitted 338,499 individuals in 529 
charity institutions in over 200 cities where our stores operate.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Organización Soriana, S.A.B de C.V. commercial company in Mexico, with 100% Mexican capital, was founded in 1968. Public company in the 

Mexican Stock Exchange listed since 1987 as SORIANA. 
 
Contacts: 
Aurelio Adán H.                                                           Rodrigo Benet C. 
Tel. (52-81) 83-29-90-06                                           (52-81) 83-29-90-00 
                                                                               rodrigojbc@soriana.com 



 

 
 

 
 
 



 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 
 
 
 
 
 
 
 



 

 
 
 
 
 
 


